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Abstract

This study examines wealth creation through strategic investment opportunities among individual
retail investors in Guwahati, Assam, India. Using a descriptive, quantitative research design,
primary data were collected from 200 respondents through a structured questionnaire
administered both online and offline across multiple bank branches. The analysis encompassed
demographic profiling, investment behavior, risk tolerance, financial planning habits, digital
platform usage, and investor satisfaction. Reliability of the Likert-scale instrument was assessed
via Cronbach's Alpha, which yielded a coefficient of 0.83, indicating strong internal consistency.
Chi-square tests of independence were applied to three hypothesized behavioral relationships.
Results indicate that 95.5% of respondents are active investors, with mutual funds (30.4%), Public
Provident Fund (13.3%), and fixed deposits (11.8%) being the most preferred instruments. The
majority (83.2%) demonstrate moderate risk tolerance and 83% invest with a long-term horizon
of five or more years. However, only 28% engage in detailed financial planning. Chi-square
analysis reveals no statistically significant associations between having a clear investment
strategy and satisfaction with returns, between belief in strategic investing and actually
possessing a strategy, or between risk awareness and balanced portfolio allocation. These findings
underscore a critical gap between investor knowledge and actionable financial behavior,
highlighting the need for structured financial literacy programs, professional advisory access, and

goal-oriented investment guidance.
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CHAPTER 1: INTRODUCTION

1.1 Company Profile

1%

The State Bank of India (SBI) is India's largest public-sector commercial bank, headquartered in

Mumbai, Maharashtra. Originally established as the Bank of Calcutta in 1806 and reconstituted

as SBI on 1 July 1955, the institution serves as a cornerstone of India's banking and financial

ecosystem. As of the financial year 2024-25, key institutional parameters are summarized in

Table 1.1.1.

Table 1.1.1

Profile of State Bank of India (as of FY 2024-25)

Field
Formerly known as

Type

Stock exchanges

ISIN

Industry

Founded

Corporate office
Domestic branches
International presence
Customer accounts
Employees

Net profit

Total assets

YONO registered users
Parent

Website

Details
Imperial Bank of India (1921-1955)
Public Sector Undertaking (PSU)

NSE: SBIN; BSE: 500112; LSE: SBID; BSE SENSEX & NSE
NIFTY 50 Constituent

INE062A01020

Banking, Financial Services

1 July 1955

Mumbai, Maharashtra, India

22,937 branches; 63,791 ATMs

244 offices across 29 countries

Over 52 crore

2,36,226 (as of 31 March 2025)
X70,901 crore (FY 2024-25)
%66,76,053 crore (as of 31 March 2025)
8.8 crore

Ministry of Finance, Government of India (~57.5% stake)

www.bank.sbi / sbi.co.in

Note. Data sourced from State Bank of India (2024) and Capital Market (2025).
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1.2 Overview of State Bank of India

The State Bank of India is not only India's largest commercial bank but also one of the oldest and
most influential institutions in the country's economic history, with a legacy spanning over 200
years (State Bank of India, 2024). Headquartered at Nariman Point, Mumbai, SBI operates
approximately 23,000 domestic branches, around 63,731 ATMs, and over 77,200 Business
Correspondent (BC) outlets across India. Its extensive reach ensures access to formal financial
services regardless of geography, income, or social class.

With a customer base exceeding 500 million, SBI caters to salaried professionals, self-employed
individuals, farmers, rural artisans, MSMEs, large corporations, and governmental bodies. The
bank's core service areas include retail banking, corporate and SME banking, agricultural finance,
wealth and investment services, and international banking. SBI also leads in implementing social
welfare schemes such as Pradhan Mantri Jan Dhan Yojana, PM Awas Yojana, Stand-Up India,

and the Mudra Yojana, reflecting its identity as a nation-building institution.

1.3 Vision, Mission, and Core Values of SBI

SBI's vision is to become the bank of choice for transforming India through technology,
innovation, and excellent customer service. Its mission is to retain the position of the most
preferred and trusted bank by customers, its employees, and the public at large, while continuing
to deliver value to all stakeholders. The bank's core values include service, transparency, ethics,

politeness, and sustainability.

1.4 Evolution and History of SBI

The State Bank of India's historical roots date to 2 June 1806, with the establishment of the Bank
of Calcutta in Bengal Presidency (Wikipedia contributors, 2025). Renamed the Bank of Bengal
in 1809, it was followed by the Bank of Bombay (1840) and the Bank of Madras (1843). These
three presidency banks were merged in 1921 to form the Imperial Bank of India (Wikipedia
contributors, 2025), which served as the largest commercial bank in undivided India.
Post-independence, the Imperial Bank was nationalized and reconstituted as the State Bank of
India in 1955, with the Reserve Bank of India holding a controlling interest. Several associate
banks—including the State Bank of Bikaner & Jaipur, State Bank of Hyderabad, State Bank of
Mysore, State Bank of Patiala, and State Bank of Travancore—were subsequently merged fully
into SBI in April 2017, representing one of the largest banking consolidations in Indian history.
Technologically, SBI has consistently embraced modernization: it was among the first Indian

banks to implement Core Banking Solutions in the 1990s, launched SBI Online for internet
3
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banking in the early 2000s, and introduced the YONO (You Only Need One) integrated digital
banking platform in 2017. Between 2020 and 2025, the bank integrated artificial intelligence and
machine learning for risk profiling, fraud detection, biometric authentication, and robo-advisory

services.

1.5 Group Structure and Subsidiaries of SBI

The State Bank Group constitutes one of the most diversified and integrated financial services
networks in India, offering a 360-degree portfolio through its wholly-owned subsidiaries, joint
ventures, and strategic alliances. Key subsidiaries include SBI Life Insurance Company Ltd., SBI
General Insurance Company Ltd., SBI Mutual Fund (managed by SBI Funds Management Pvt.
Ltd., a joint venture with AMUNDI, France), SBI Cards and Payment Services Ltd. (India's
second-largest credit card issuer), SBI Capital Markets Ltd. (SBICAPS), SBICAP Securities Ltd.,
SBI Pension Funds Pvt. Ltd.,, SBI DFHI Ltd., and SBI Foundation (the CSR and social

development arm).

1.6 Introduction to Wealth and Wealth Creation

Wealth may be defined as the accumulation of valuable resources—both tangible and
intangible—that provide economic security and long-term financial stability. It encompasses
physical assets such as land, real estate, and gold, as well as financial assets like stocks, bonds,
mutual funds, fixed deposits, and pension schemes. Wealth creation is the process by which
individuals or institutions systematically increase their net worth through disciplined financial
planning, consistent savings, and strategic investment (Dave, 2022).

In the modern economic landscape, wealth creation has evolved into a dynamic, goal-oriented
process enabled by financial literacy, regulatory reform, and digital access. Key pillars include
diversification and asset allocation, market-linked investment vehicles such as Systematic
Investment Plans (SIPs) and Exchange-Traded Funds (ETFs), insurance and retirement planning,

tax-efficient strategies, and digital enablement through fintech platforms.

1.7 Vision and Mission of SBI Wealth

SBI Wealth envisions becoming synonymous with an inclusive idea of wealth creation whose
benefits have far-reaching societal impact. Its mission is to provide unmatched products, incisive
expertise, and premium privileges with a focus on client experience and quality in service

delivery.
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1.8 Strategic Investment Opportunities in India

India's investment culture has undergone a major transformation since the economic liberalization
of 1991, which opened markets, diversified financial product offerings, and introduced private-
sector competition. Strategic investment refers to the intentional, goal-based allocation of funds
into instruments expected to yield superior long-term returns while balancing risk and liquidity
(Gallant, 2017). Prominent strategic investment options available to Indian investors include
mutual funds, Public Provident Fund (PPF), National Pension System (NPS), direct equity and
ETFs, Sovereign Gold Bonds and digital gold, Unit-Linked Insurance Plans (ULIPs), and
corporate bonds and debentures. Platforms such as SBI YONO, Zerodha, Groww, ET Money,

and Paytm Money have democratized access, enabling investment from as little as X100.

1.9 Research Questions
*  What are the most commonly preferred strategic investment avenues among individual
investors for wealth creation?
* How do investment behavior, risk tolerance, and financial awareness influence wealth-
building outcomes?
» To what extent are investors satisfied with their current returns, and how aligned are

those returns with long-term financial goals?

1.10 Statement of the Problem

Despite the increasing availability of strategic investment options in India, many individuals
continue to rely heavily on traditional savings instruments such as fixed deposits, physical gold,
or informal schemes that offer low or stagnant returns. A significant portion of the population
lacks financial literacy, proper investment planning, and awareness of digital tools available for
wealth creation. Factors such as emotional decision-making, poor understanding of risk, and a
short-term mindset further hinder effective financial growth. Even though platforms like SBI
YONO provide simplified access to mutual funds and SIPs, many investors do not fully utilize
them due to a lack of trust, guidance, or knowledge. This study aims to address these challenges
and promote informed, disciplined, goal-oriented investment behavior that supports sustainable

wealth creation across income groups.

1.11 Objectives of the Study

The primary objectives of this study are as follows:
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» To examine the preferred investment avenues, behavior, planning habits, risk tolerance,
and financial awareness of individual investors.

» To evaluate investor satisfaction and provide evidence-based assessment of behavioral
dimensions of strategic investing.

* To provide strategic recommendations for improving wealth creation practices among

new and beginner investors.

1.12 Significance of the Study

This study contributes to the existing body of research on individual investment behavior and
wealth creation in India by providing a holistic view of how individuals approach wealth-building
in the current economic landscape. The findings will be of value to beginner investors, financial
educators, and policymakers seeking to promote better financial decision-making and investment
practices. The study further supports the goal of enhancing financial literacy and encouraging a
shift from traditional savings methods to informed, goal-oriented investment strategies—

particularly among low- and middle-income groups.

1.13 Limitations of the Study

This study acknowledges several limitations. First, the sample is geographically confined to
Guwahati, Assam, which may limit generalizability to the wider Indian population. Second, data
rely on self-reporting and may carry personal biases or misreporting. Third, some respondents
may have been unwilling to disclose complete financial information. Fourth, the study focuses
exclusively on individual investors, excluding institutional investors. Fifth, the rapidly changing
nature of financial markets may affect the long-term relevance of findings. Finally, the chi-square
tests are valid only for the 200-respondent sample and cannot be generalized to a larger

population.

1.14 Conclusion of Chapter 1

The exploration of wealth creation through strategic investment opportunities reveals the growing
importance of informed financial planning in today's economic environment. Strategic
investing—characterized by diversification, goal alignment, and consistent review—offers
superior long-term growth compared to traditional savings. India's evolving investment
ecosystem, supported by institutions like SBI through initiatives such as YONO and SBI Wealth,
provides the infrastructure necessary for inclusive and sustainable wealth creation. The
subsequent chapters examine investor behavior, strategic practices, and the role of digital tools
in depth.



(

Journal of Management in Practice ) “{
Vol. 11, No. 1, 15 MAY 2026, ISSN: 2456-1509 ~
CHAPTER 2: LITERATURE REVIEW

2

2.1 Review of Related Literature

A literature review critically analyzes existing academic work to identify the current state of
knowledge, research gaps, and emerging trends. The following review surveys key scholarship
on investment behavior, portfolio theory, wealth management, and strategic financial planning

relevant to the present study.

Gallant (2017) outlined a four-step method for building a profitable investment portfolio,
stressing the importance of understanding financial goals and risk levels prior to asset allocation.
The study emphasized diversification across stocks, bonds, mutual funds, and ETFs as a risk-
reduction strategy, and highlighted the significance of regular portfolio rebalancing and
disciplined security selection. Key challenges identified include market volatility, emotional

decision-making, and high transaction costs.

Morgan Stanley Investment Management (2021) investigated the systematic underinvestment by
global investors in emerging markets (EM) despite strong economic growth and superior return
potential. The report attributed this gap primarily to "home bias" and recommended allocations
of approximately 26-27% to EM assets using GDP-weighted and market-cap-based models.

Challenges identified include political risk, currency volatility, and limited investor awareness.

Chhabra (2021) examined the limitations of Modern Portfolio Theory (MPT) when applied to
individual investors, noting that behavioral biases and overconfidence lead many to hold risky,
undiversified portfolios. He proposed a three-part framework addressing personal, market, and
aspirational risks, incorporating non-financial assets, personal goals, and risk budgeting to better

align portfolios with individual life circumstances.

Dallas (2022) developed an educational workbook for personal wealth creation, emphasizing
goal-setting, disciplined budgeting, regular saving, wise investing, credit management, and debt
control. The guide provided practical advice on entrepreneurship and offered real-life examples
of how planning and discipline drive financial success, noting that emotional spending, market

risk, and debt are the primary barriers.

Doshi (2024) described eight wealth management strategies for Ultra High Net Worth Individuals
7
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(UHNIs), highlighting the combination of traditional and alternative assets, including private
equity and hedge funds, alongside tax optimization, liquidity management, direct investments,
philanthropic planning, and transgenerational wealth transfer. The article noted challenges

including market complexity, illiquid assets, and intricate tax regulations.

Dave (2022) examined wealth creation as a mechanism for achieving financial freedom and
reducing poverty, stressing the importance of early investment, regular contributions,
diversification, and emotional discipline. The study identified cultural attitudes and economic

freedom as additional determinants of wealth-building outcomes.

Johnson (2014) explored the intersection of wealth creation and social capital, arguing that social
norms, trust, and networks can reduce transaction costs and improve cooperative outcomes,
thereby facilitating community-level wealth accumulation. The study advocated for a combined

economic—sociological framework in policymaking.

Havard Halland et al. (2016) investigated government-established Strategic Investment Funds
(SIFs) designed to achieve both financial returns and development objectives. They found that
well-managed SIFs can catalyze private investment in infrastructure, real estate, and
manufacturing, provided they maintain a "double bottom line" of profitability and public benefit.
Key governance challenges include political interference, talent acquisition, and social impact

measurement.

Goldmine Media (2023) published a practical guide on wealth creation, advocating long-term
financial planning, disciplined investing, goal alignment, and diversification across stocks, bonds,
mutual funds, real estate, and fixed-income products. The guide warned against emotional
investing and scams, and emphasized the centrality of emergency savings and tax planning in any

wealth strategy.

Khiloshiya (2023) studied wealth management practices among investors in Nagpur City,
examining goal-based financial planning, asset allocation strategies, and investment choices
across stocks, mutual funds, real estate, and gold. The research found that low financial literacy,
market volatility, and emotional biases were the principal obstacles to effective wealth

management.
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Fidelity Investments (2024) outlined a structured approach to long-term investing, identifying
strategic asset allocation as the primary driver of portfolio performance. The guide emphasized
diversification, regular rebalancing, and tax-efficient investing, while cautioning against market

timing and emotionally driven decisions.

Dr. Jhansi Rani et al. (2024), drawing on a survey of 385 respondents analyzed through ANOVA
and structural equation modeling (SEM), found that life insurance products such as ULIPs
possess significant wealth-creation potential through market-linked returns and tax benefits.
However, the study noted low investor awareness, attributing it to limited financial literacy,

market volatility, and high fees.

Mirae Asset Mutual Fund (2024) positioned equity investments—especially equity mutual
funds—as the most effective vehicle for long-term wealth creation, outperforming fixed income,
gold, and real estate. The guide emphasized diversification, tax efficiency, and goal-specific
portfolio strategies, noting that market volatility and emotional investing are the principal

investor challenges.

Dr. Thakkar et al. (2025), analyzing data from SEBI, AMFI, and investor surveys, demonstrated
that equity funds, SIPs, and diversified mutual fund portfolios consistently outperform traditional
fixed deposits over long investment horizons. The study recommended financial education and

disciplined investing to improve mutual fund adoption among retail investors.

Achari et al. (2023) examined investment and wealth management practices at Reliance Nippon
Life Insurance in Hyderabad, noting that financial advisory services, structured asset allocation,
and tax planning contribute significantly to effective wealth creation for both retail and high-net-
worth investors. The study flagged market volatility, low financial literacy, and regulatory

complexity as persistent challenges.

Rakshani et al. (2025) challenged the widespread belief that real estate guarantees wealth creation
in India, highlighting the risks of high capital costs, debt burdens, market volatility, and
illiquidity. Using risk-adjusted return metrics, the authors argued for portfolio diversification

through mutual funds and bonds, which offer better liquidity and more stable returns.



Journal of Management in Practice j“t

Vol. 11, No. 1, 15 MAY 2026, ISSN: 2456-1509 q'
Lasater (2024), drawing on two decades of real estate investment experience, outlined strategic
approaches to wealth creation through multi-family properties, emphasizing asset selection, cash
flow management, tax advantages, and risk mitigation. Key investment models discussed include

buy-and-hold, fix-and-flip, and Real Estate Investment Trusts (REITs).

Bajaj Finserv (2024) outlined a structured approach to long-term wealth creation emphasizing
SIPs, mutual funds, and behavioral finance principles. The report highlighted moat investing and
megatrend fund strategies, while warning against short-term bias, emotional decision-making,

and tax inefficiencies.

Tudor Franklin Ltd. (2022) presented a structured financial planning framework for achieving
personal financial freedom, advocating goal-based investing, diversified asset allocation, and risk
tolerance alignment. The guide addressed behavioral finance pitfalls such as herd mentality and

emotional investing, and encouraged tax-efficient strategies and regular portfolio reviews.

While prior studies have explored investment behavior, financial literacy, and saving patterns
among Indian investors, most focus on specific instruments (such as mutual funds, gold, or real
estate) or on general awareness of financial products in isolation. Very few studies provide a
holistic view of how investment behavior, planning habits, risk appetite, and satisfaction levels
interact to influence wealth creation outcomes. Additionally, the relationship between digital
platform adoption, behavioral discipline, and practical wealth-building outcomes among retail
investors remains underexplored. This study addresses these gaps by integrating investment
preferences, behavioral patterns, financial awareness, and goal alignment within a single

analytical framework, with particular attention to new and less-experienced investors.

The reviewed literature offers a comprehensive understanding of how wealth is created through
strategic financial planning, disciplined investing, and diversification. It is evident that traditional
models such as MPT, while valuable, often overlook individual-specific factors including human
capital, emotional biases, and personal aspirations. Despite broad coverage, existing research
tends to examine wealth creation in fragmented ways. This study addresses that fragmentation by
exploring how strategic investment choices, supported by financial discipline and awareness, can

enhance long-term wealth outcomes for individual investors.

10
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CHAPTER 3: RESEARCH METHODOLOGY

3.1 Introduction

Research methodology refers to the structured process and techniques used to identify, collect,
analyze, and interpret information in order to better understand a research problem and derive
meaningful conclusions. This study was conducted in Guwahati, Assam, focusing on individual
investors engaged in various forms of personal investment activities. This chapter outlines the
research design, nature of the study, target population, sampling method, data collection
procedures, research instrument, and analytical tools employed.

3.2 Research Design and Nature

The present study follows a descriptive research design, which is best suited for observing and
systematically describing existing investment behavior, preferences, financial planning habits,
risk tolerance, and satisfaction levels of individual investors. Descriptive research presents "what
is" without attempting to influence or manipulate variables under study. This design supports a
quantitative research approach, relying on a structured, closed-ended questionnaire to collect data
from a broad sample of retail investors.

The nature of this study is purely quantitative, focusing on the collection and statistical analysis
of numerical data related to investment behavior, financial preferences, risk tolerance, satisfaction
levels, and financial awareness. The questionnaire includes multiple-choice options, Likert-scale
items, and checkbox responses, enabling objective comparison and statistical interpretation.

3.3 Area of the Study

Data were collected from individual investors residing in Guwahati, Assam, using both online
surveys (Google Forms) and offline interactions at multiple bank branches, including State Bank
of India, ICICI Bank, HDFC Bank, and Punjab National Bank. The online survey was distributed
through email, WhatsApp, and social media platforms.

3.4 Source of Data and Sampling Technique

Primary data were collected through a structured questionnaire administered to individual
investors. The questionnaire was designed to capture responses related to investment behavior,
risk tolerance, financial awareness, planning habits, and satisfaction with current investment
returns. Respondents included individuals across different age groups, income levels, and
occupational backgrounds who are actively or passively engaged in personal financial planning
and investment activities. A non-probability sampling approach combining convenience
sampling and snowball sampling was adopted. Convenience sampling was chosen due to the
limited timeframe of the internship (eight weeks) and the absence of a comprehensive registry of
individual retail investors. Snowball sampling was additionally employed, with initial
respondents—including bank employees and professionals—invited to refer other eligible
participants within their networks. While these techniques limit generalizability, they are
practical and effective for descriptive research aimed at identifying trends and behavioral
patterns.

11
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3.5 Description of the Population

The study's target population consists of individual investors engaged in any form of financial
investment activity, including students and young earners beginning their investment journey,
salaried employees investing a portion of monthly income, self-employed individuals and
business owners managing personal portfolios, and retired individuals seeking long-term
financial stability. The population is dynamic and unorganized, with no central registry of retail
Investors.

3.6 Sampling Unit and Sample Size

The sampling unit is an individual investor who is actively or passively involved in financial
investment activities—those who invest in instruments such as mutual funds, stocks, PPF, gold
or silver, real estate, insurance, or other financial instruments. The sample size was fixed at 200
respondents, selected through convenience and referral sampling. This sample size is considered
adequate to observe patterns, analyze behavior, and draw meaningful conclusions relevant to the
study's objectives.

3.7 Data Collection Method and 3.10 Tools for Analysis

Primary data were collected using a structured questionnaire created via Google Forms and
circulated digitally through email, WhatsApp, and social media platforms. In addition, the
researcher conducted face-to-face interviews at selected bank branches. This combined approach
enhanced the reach and diversity of responses while improving data accuracy through personal
interaction. Data were analyzed using descriptive statistical tools including percentage analysis,
mean (average), and frequency distribution, processed through Microsoft Excel. Data
visualizations—bar charts, pie charts, and column graphs—were generated to facilitate
interpretation of trends. Cronbach's Alpha was computed to assess the internal consistency and
reliability of the Likert-scale instrument. Chi-square tests of independence were applied to
examine associations between key attitudinal and behavioral variables.

3.8 Conclusion of Chapter 3 and Expected Outcomes

The research methodology applied in this study has been carefully structured to ensure reliability,
accuracy, and relevance to the research objectives. The descriptive, quantitative design
effectively captures investment behavior, planning habits, and financial awareness among
individual investors in Guwahati. The combined use of online surveys, personal interviews, and
bank-branch outreach enhanced the reach and quality of responses. Data analysis through
descriptive statistics, reliability testing, and hypothesis testing provides a comprehensive
foundation for understanding how individual investors plan and strategize their financial
decisions.

The study is expected to identify the most commonly preferred investment avenues, behavioral
patterns, and financial awareness levels among individual investors; to identify key factors
influencing wealth creation; and to provide practical recommendations for new and beginner
investors to improve strategic investment decision-making.

12
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4.1 Introduction
This chapter presents the analysis and interpretation of data collected from 200 individual
investors in Guwahati, Assam. Statistical tools including frequency distribution, percentage
analysis, Cronbach's Alpha, and chi-square tests were employed. Results are presented through
frequency tables, cross-tabulations, and interpretive narratives. All tables and figures are
numbered sequentially and labeled in accordance with academic conventions.
Demographic Profile of Respondents
Table 4.1.1 presents the age distribution of respondents.
Table 4.1.1
Age Group Distribution of Respondents

Age Group Number of Respondents Percentage (%)
18-25 42 21.0
26-35 40 20.0
3645 40 20.0
46-55 32 16.0
56-65 and above 46 23.0
Total 200 100.0

Note. N = 200. Data collected via structured questionnaire, June—July 2025.

Figure 4.1.1 illustrates the age distribution graphically. The modal group is 5665 years and
above (23%), followed by the 18-25 cohort (21%). Respondents aged 2635 and 3645 each
account for 20%, while those aged 4655 constitute 16%. The distribution indicates a diverse age
profile among participating investors.

Table 4.1.2 presents the gender distribution.

Table 4.1.2
Gender Distribution of Respondents

Gender Number of Respondents Percentage (%)

Male 116 58.0

13
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Female 84 42.0
Total 200 100.0
Note. N = 200.

The majority of respondents (58%) are male, with female respondents constituting 42%,
indicating a moderately higher participation rate from male individuals in this survey (Figure

4.1.2).

Age group

56—65 and above 18-25
23%

46-55
16%

26-35
20%

36-45
20%
m Age group: m18-25 =26-35 m36-45 m46-55 = 56-65andabove

Figure 4.1.1
Pie Chart Showing Age Group of Respondents

Gender

Female
42%

Male
58%

= Female

= Male

Figure 4.1.2

Pie Chart Showing Gender Distribution of Respondents
14
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Table 4.1.3 presents the distribution of respondents by monthly income.
Table 4.1.3
Monthly Income Distribution of Respondents (INR)

Monthly Income (INR) Number of Respondents Percentage (%)
Less than 220,000 | 35 17.5
%20,001-%50,000 33 16.5
%50,001-1,00,000 94 47.0
Above X1,00,000 38 19.0
Total 200 100.0

Note. N = 200.

The largest income segment is 350,001-1,00,000, comprising 47% of respondents, indicating

strong representation from the mid-to-upper income group (Figure 4.1.3).

Monthly income

100
90
80
S
2 70
c
(]
2 60
o
[«
(7]
2 50
e
o
@ 40
©
L
[
g 30
&
20 19%
10

20,001 - 50,000 50,001 -1,00,000 Above 1,00,000 Less than 20,000

Monthly Income Range (INR)

Figure 4.1.3
Pivot Chart Showing Monthly Income Distribution of Respondents
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Table 4.1.4
Occupational Distribution of Respondents
Occupation Number of Respondents Percentage (%)

Student 37 18.5

Salaried Employee 109 54.5

Self-Employed / Business 37 18.5

Retired 17 8.5

Total 200 100.0

Note. N = 200.

Salaried employees constitute the majority (54.5%), ensuring strong representation from the
working professional segment (Figure 4.1.4). Students and the self-employed each represent

18.5%, while retired individuals account for 8.5%.

Occupation
120

100
80
60

40

Percentage of Respondents (%)

20

—_—
0

Retired Salaried employee Self-employed / Business Student

Occupation Type

Figure 4.1.4
Pivot Chart Showing Occupational Distribution of Respondents
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Investment Profile of Respondents
Table 4.1.5
Respondents Currently Investing Money
Currently Investing? Number of Respondents Percentage (%)
Yes 191 95.5
No 9 4.5
Total 200 100.0
Note. N = 200.

An overwhelming majority of respondents (95.5%) are currently engaged in investment activities

(Figure 4.1.5), indicating a proactive shift from traditional saving to active investing among this

sample.

Do you currently invest money?

No
4.5%

95.5%

Figure 4.1.5
Pie Chart Showing Proportion of Respondents Currently Investing Money

Table 4.1.6
Frequency of Investment Among Active Investors
Investment Frequency Number of Respondents Percentage (%)
Monthly 51 26.7
Occasionally 118 61.8

17
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Quarterly 17 8.9
Rarely 4 2.1
Yearly 1 0.5
Total 191 100.0

Note. n = 191 (active investors only).
The majority of active investors (61.8%) invest only occasionally rather than on a fixed periodic

schedule, while 26.7% invest monthly (Figure 4.1.6). This suggests that disciplined, systematic

investing habits remain underdeveloped among a large segment.

How often do you invest?

120
X
2 100
[
(]
e
S 80
Q.
(7]
«
— 60
o
[J]
&
- 40
3
@ o
a 20 2.9% 0.5%

8.9%
Ay A
0

Monthly Occasionally Quarterly Rarely Yearly

Investment Frequency

Figure 4.1.6

Pivot Chart Showing Frequency of Investment Among Active Investors

Table 4.1.7

Proportion of Income Invested by Respondents

Percentage of Income Invested Number of Respondents Percentage (%)
I do not know 18 9.4
Less than 10% 18 9.4
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10-25% 130 68.1
25-50% 7 3.7
More than 50% 1 0.5
Prefer not to say 17 8.9
Total 191 100.0
Note.n = 191.

The majority of respondents (68.1%) invest between 10% and 25% of their income, reflecting

moderate but steady investment commitment (Figure 4.1.7). The 9.4% who are unaware of their

investment proportion suggests a need for greater financial self-awareness.

Percentage of Respondents (%)

percentage of your income do you invest?
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10-25% 25-50% I don’t know Lessthan 10%  More than Prefer not to
50% say

Income Investment Range

Figure 4.1.7
Pivot Chart Showing Proportion of Income Invested by Respondents

Table 4.1.8
Main Investment Options Selected by Respondents (Multiple Response)

Investment Avenue Frequency of Selection Percentage (%)
Mutual Funds 181 304
Public Provident Fund (PPF) 79 13.3
Fixed Deposit 70 11.8
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Insurance (Life, Health, Term) 65 10.9

Gold/Silver 64 10.8

Stocks 61 10.3

National Pension Scheme (NPS) 37 6.2

Real Estate 36 6.1

Cryptocurrency 2 0.3

Total (times selected) 595 100.0

Note. Multiple responses permitted; total frequency (595) reflects number of selections, not
number of respondents (191).

Main Investment options

35.00%
30.00%
25.00%
20.00%

15.00%

Percentage of Respondents (%)

10.00%

5.00%

0.00%

Public Provident Fund (PPF) Insurance
Mutual Funds Fixed Deposit Gold/silver

Investment Options

Figure 4.1.8
Pivot Chart Showing Main Investment Options Chosen by Respondents

Mutual funds emerge as the most preferred investment avenue (30.4%), followed by PPF (13.3%)
and fixed deposits (11.8%). Insurance products (10.9%), gold/silver (10.8%), and stocks (10.3%)
also feature prominently. Cryptocurrency accounts for a negligible 0.3%, while NPS (6.2%) and
real estate (6.1%) occupy relatively modest positions. These preferences indicate a disposition

toward instruments balancing growth with relative safety.
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Table 4.1.9
Investment Planning Habits of Respondents
Planning Approach Number of Respondents Percentage (%)
Plan carefully 53 28.0
Plan somewhat 138 72.0
No planning 0 0.0
Total 191 100.0
Note.n = 191.

While no respondent reported investing without any planning, only 28% plan carefully, compared
to 72% who plan only somewhat (Figure 4.1.9). This represents a significant opportunity for

improvement in structured financial planning.
INVESTMENT PLANNING

Yes, | plan
carefully
28%

Somewhat
72%

= Yes, | plan carefully = Somewhat = No planning

Figure 4.1.9
Pie Chart Showing Investment Planning Habits of Respondents

Table 4.1.10

Risk Tolerance Levels of Respondents

Risk Tolerance Level Number of Respondents Percentage (%)
Low 27 14.1
Moderate 159 83.2
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Total 191 100.0

Note. n = 191.

The vast majority of respondents (83.2%) report moderate risk tolerance, with only 2.6%
indicating a high risk appetite (Figure 4.1.10). This finding is consistent with a preference for

balanced investment products over speculative instruments.

Risk Tolerance
180

83.2%
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120
100

80
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40 14.1%
0
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Percentage of Respondents (%)

2.6%

Risk Tolerance

Figure 4.1.10
Pivot Chart Showing Risk Tolerance Levels of Respondents

Table 4.1.11

Proportion of Respondents Investing with a Long-Term Goal (5+ Years)

Response Number of Respondents Percentage (%)
Yes 159 83.0
No 4 2.0
Maybe 28 15.0
Total 191 100.0
Note. n = 191.
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A large majority (83%) invest with a defined long-term goal exceeding five years, reflecting a
disciplined orientation toward wealth accumulation (Figure 4.1.11). The 15% who responded

"maybe" suggests that a minority still lacks adequate goal clarity.

Do You Invest with a long-term goal (5+ years)

Maybe
15%

No
2%

Yes
83%

= Yes mNo = Maybe

Figure 4.1.11
Pie Chart Showing Respondents Investing with a Long-Term Goal (5+ Years)

Table 4.1.12

Sources of Financial or Investment Advice Among Respondents

Source of Advice Number of Respondents Percentage (%)
Professional advisor | 67 35.1
Family or friends 99 51.8
No advice taken 25 13.1
Total 191 100.0
Note. n = 191.

The majority of respondents (51.8%) rely on family or friends for investment advice, while only
35.1% consult professional advisors (Figure 4.1.12). This heavy reliance on informal networks

represents a significant risk factor for suboptimal investment outcomes.
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Figure 4.1.12

Pivot Chart Showing Sources of Financial or Investment Advice Among Respondents

Table 4.1.13

Use of Digital Applications or Websites to Manage Investments

Response Number of Respondents Percentage (%)
Yes 135 71.0
No 56 29.0
Total 191 100.0
Note. n = 191.

A clear majority of respondents (71%) use digital platforms to manage their investments (Figure
4.1.13), reflecting comfort with technology in the investment domain. However, digital usage

may be limited to tracking rather than in-depth planning.
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Figure 4.1.13
Pie Chart Showing Use of Digital Applications or Websites to Manage Investments

Table 4.1.14
Key Motivations for Investing Among Respondents (Multiple Response)

Motivation Frequency of Selection Percentage (%)
Financial freedom 139 35.4
To build long-term wealth 138 35.1
Retirement or future planning 99 25.2
Tax benefits 15 3.8
Peer influence 2 0.5
Total (times selected) 393 100.0

Note. Multiple responses permitted; total frequency (393) exceeds respondent count (191).

Financial freedom (35.4%) and building long-term wealth (35.1%) are the dominant investment
motivations, followed by retirement planning (25.2%) (Figure 4.1.14). Tax benefits (3.8%) and
peer influence (0.5%) are minor drivers. These motivations reflect a self-directed, goal-oriented

investment mindset.
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Figure 4.1.14
Pivot Chart Showing Key Motivations for Investing Among Respondents
Table 4.1.15
Frequency of Portfolio Monitoring Among Respondents
Monitoring Frequency Number of Respondents Percentage (%)
Daily 7 3.7
Weekly 8 4.2
Monthly 37 19.4
Quarterly 91 47.6
Yearly 46 24.1
Rarely 2 1.0
Total 191 100.0
Note. n = 191.
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How Often Do You Check Your Investments
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Figure 4.1.15
Pivot Chart Showing Frequency of Portfolio Monitoring Among Respondents

Quarterly monitoring is the most common frequency (47.6%), followed by annual review
(24.1%) and monthly review (19.4%) (Figure 4.1.15). The low proportion of daily and weekly
monitors (3.7% and 4.2%, respectively) suggests a long-term investment orientation rather than

active trading.

4.2 Reliability Analysis: Cronbach's Alpha

4.2.1 Introduction to Cronbach's Alpha

Cronbach's Alpha is a statistical measure of internal consistency used to assess the reliability of
a scale composed of multiple items. It ranges from O to 1; a value above 0.70 is considered
acceptable for academic research, while values above 0.80 indicate strong internal consistency
(Cronbach, 1951). In the present study, a set of 15 Likert-scale statements (Section C of the
questionnaire) was designed to assess investors' attitudes, knowledge, and behavioral tendencies
related to strategic wealth creation. The Cronbach's Alpha formula is:

a=(k/k-1)x (1 —XZs?/s)
where k is the number of items (15), s, is the variance of total scores, and Xsi* is the sum of item

variances.
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4.2.2 Results

P

Table 4.2.1
Cronbach's Alpha Reliability Statistics

Statistic Value
| Number of items (k) | 15
Total score variance (s,?) 45.30
Sum of item variances (Zsi?) 10.34
Cronbach's Alpha (o) 0.827

Note. n = 191. A Cronbach's Alpha of > 0.70 is considered acceptable; > 0.80 indicates high
reliability.

The Cronbach's Alpha value of 0.827 indicates a high level of internal consistency among the 15
Likert-scale items (Table 4.2.1). This confirms that the questionnaire items reliably and
consistently measure the underlying construct of investor attitudes and behavioral tendencies
toward strategic wealth creation. The scale is statistically dependable for further inferential

analysis.

4.3 Hypothesis Testing: Chi-Square Tests of Independence

4.3.1 Introduction and Formula

The Chi-square test of independence is a non-parametric statistical test used to examine whether
two categorical variables are significantly associated. It compares observed frequencies with
expected frequencies under the null hypothesis of no association. The test statistic is:

1> =X [(0:i — E)*/ Ej]

where O; is the observed frequency and E; is the expected frequency in category 1. Three sets of
hypotheses were tested, each examining a behavioral relationship drawn from the Likert-scale
responses in Section C of the questionnaire. A significance level of a = 0.05 was adopted

throughout.

4.3.2 Set 1: Investment Strategy and Investor Satisfaction
Variable 1: "I have a clear strategy for wealth creation."

Variable 2: "I am satisfied with the returns I get from my current investments."
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Ho: There is no significant relationship between having a clear wealth creation strategy and

satisfaction with investment returns.

Hi: There is a significant relationship between having a clear wealth creation strategy and

satisfaction with investment returns.

Given the sample's overrepresentation of salaried employees, the chi-square test was conducted

separately for (a) salaried respondents, (b) non-salaried respondents, and (c) all respondents

combined to ensure balanced and unbiased findings.

(a) Salaried Respondents
Table 4.3.1
Chi-Square Computation: Strategy vs. Satisfaction (Salaried Respondents, n = 107)

Observed (O) Strongly Disagree Neutral Agree Strongly Row
Disagree Agree Total
|
I have a clear strategy for 0 6 44 50 7 107

wealth creation

I am satisfied with my 1 7 44 40 15 107

investment returns

Column Total 1 13 88 90 22 214

Result: ¥*(4) = 5.10, p = .276. Since p > .05, the null hypothesis is not rejected.

Interpretation: Among salaried respondents, having a clear wealth creation strategy does not bear

a statistically significant relationship with satisfaction with investment returns.

(b) Non-Salaried Respondents
Table 4.3.2
Chi-Square Computation: Strategy vs. Satisfaction (Non-Salaried Respondents, n = 84)

Observed (O) Strongly Disagree Neutral Agree Strongly Row
Disagree Agree Total
|
I have a clear strategy for 0 14 33 27 10 84
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wealth creation

I am satisfied with my 1 8 27 40 8 84

investment returns

Column Total 1 22 60 67 18 168

Result: ¥*(4) = 5.98, p = .200. Since p > .05, the null hypothesis is not rejected.
Interpretation: Among non-salaried respondents, no significant relationship is observed between

strategy possession and return satisfaction.

(c) All Respondents Combined
Table 4.3.3
Chi-Square Computation: Strategy vs. Satisfaction (All Respondents, N =191)

Observed (O) Strongly Disagree Neutral Agree Strongly Row
Disagree Agree Total
I have a clear strategy for 0 20 77 77 17 191

wealth creation

I am satisfied with my 2 15 71 80 23 191

investment returns

Column Total 2 35 148 157 40 382

Result: ¢*(4) =3.91, p = .418. Since p > .05, the null hypothesis is not rejected.
Interpretation: Across all respondents, possessing a clear investment strategy does not
significantly predict satisfaction with investment returns. This finding is consistent across salaried

and non-salaried sub-groups, suggesting the relationship holds irrespective of employment status.

4.3.3 Set 2: Belief in Strategic Investing and Actual Strategy Possession
Variable 1: "I believe strategic investing is better than just saving in a bank."

Variable 2: "I have a clear strategy for wealth creation."

Ho: There is no significant relationship between believing in the superiority of strategic investing

and actually possessing a wealth creation strategy.
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Hi: There is a significant relationship between believing in the superiority of strategic investing

and actually possessing a wealth creation strategy.

Table 4.3.4
Chi-Square Computation: Strategic Belief vs. Strategy Possession (N =191)

Observed (O) Strongly Disagree Neutral Agree Strongly Row
Disagree Agree Total
Strategic investing is 1 14 80 81 15 191
better than saving in a
bank
I have a clear strategy for 0 20 77 77 17 191

wealth creation

Column Total 1 34 157 158 32 382

Result: ¥*(4) =2.34, p = .673. Since p > .05, the null hypothesis is not rejected.
Interpretation: Belief in strategic investing does not significantly predict whether an investor
actually has a clear wealth creation strategy. This reveals a notable intention-action gap in the

sample.

4.3.4 Set 3: Risk Awareness and Balanced Portfolio Selection
Variable 1: "I am aware of the risks in the investment options I choose."

Variable 2: "I invest in options that give both safety and growth."

Ho: There is no significant relationship between risk awareness and investing in balanced
instruments.
Hi: There is a significant relationship between risk awareness and investing in balanced

Instruments.
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Chi-Square Computation: Risk Awareness vs. Balanced Investing (N = 191)

Observed (O) Strongly Disagree Neutral Agree Strongly Row
Disagree Agree Total
I am aware of the risks in 6 8 83 73 21 191

my investment options

I invest in options offering 1 19 74 78 19 191
safety and growth

Column Total 7 27 157 151 40 382

Result: ¥*(4) = 8.83, p = .065. Since p > .05, the null hypothesis is not rejected.
Interpretation: Although the p-value approaches significance (p = .065), risk awareness does not
statistically predict balanced portfolio construction at the conventional 0.05 threshold. Awareness
of risk, while necessary, does not appear sufficient to drive balanced investment behavior in
practice.
4.3.5 Summary of Chi-Square Findings
Table 4.3.6
Summary of Chi-Square Test Results

Set Variable1  Variable 2 ¥ df p- Decision

value
I I

la Clear Satisfaction  5.10 4 276 Do not
(Salaried) strategy with returns reject Ho
Ib (Non-  Clear Satisfaction 598 4 200 Do not
salaried)  strategy with returns reject Ho
Ic (All) Clear Satisfaction 391 4 418 Do not

strategy with returns reject Ho
2 Belief in Clear 234 4 673 Donot

strategic strategy reject Ho

investing possession
3 Risk Balanced 883 4 .065 Donot
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awareness portfolio reject Ho
selection

Note. o = .05 for all tests. df = degrees of freedom.

4.4 Investor Satisfaction and Behavioral Insights
Table 4.4.1

Respondents’ Satisfaction Level with Current Investment Returns

Satisfaction Level Number of Respondents Percentage (%)

Very Satisfied 14 7.3

Satisfied 162 84.8

Neutral 14 7.3

Dissatisfied 1 0.5

Very Dissatisfied 0 0.0

Total 191 100.0

Note. n = 191.
Table 4.4.2

Overall Satisfaction with Current Investment Returns (Consolidated)

Category Number of Percentage (%)
Respondents
|
Overall Satisfied (Very Satisfied + 176 92.1
Satisfied)
Neutral 14 7.3
Overall Dissatisfied (Dissatisfied + Very 1 0.5
Dissatisfied)
Total 191 100.0
Note. n = 191.
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Figure 4.4.1

Bar Chart Showing Respondents’ Satisfaction Level with Current Investment Returns

Overall Satisfaction Level with Current Investment Returns

overall dissatisfied | 0.5%

neutral -— 7.3%

0.0 10.0 20.0 30.0 40.0 50.0 60.0 70.0 80.0 90.0 100.0
Percentage of Respondents (%)

Overall Satisfaction with Investment Returns

Figure 4.4.2

Bar Chart Showing Overall Satisfaction Level with Current Investment Returns

A cumulative 92.1% of respondents report satisfaction with their current investment returns.
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Notably, despite this reported satisfaction, chi-square analysis indicates that satisfaction does not

correlate with the presence of a clear investment strategy—suggesting that satisfaction may be

influenced by factors beyond planning quality, such as favorable market conditions or modest

return expectations.

Suggestions for New and Beginner Investors

Use trusted platforms and apps
Diversify your investments

Focus on long-term wealth creation
Take professional advice if needed
Learn the basics of risk and return
Don’t follow the crowd blindly
Invest regularly and stay consistent
Set clear financial goals

Start investing early

Key Suggestions for New and Beginner Investors

Stay updated with financial knowledge I 1.8%
s 1.8%

I 9.1%

I 4.8%
I 4.9%

I 11.1%

I — 13.7%

—— 12.4%

I 20.5%

I ——— 19.8%

Percentage of Respondents (%)

Figure 4.4.3

Bar Chart Showing Suggestions Given by Respondents to New or Beginner Investors

Table 4.4.3

Suggestions Given by Respondents to New or Beginner Investors (Multiple Response)

Suggestion
Set clear financial goals
Start investing early
Do not follow the crowd blindly
Invest regularly and stay consistent
Learn the basics of risk and return
Diversify your investments

Take professional advice if needed

Frequency

175

169

117

106

95

78

42

20.5

19.8

13.7

12.4

11.1

9.1

4.9

Percentage (%)
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2

Focus on long-term wealth creation 41 4.8
Use trusted platforms and apps 15 1.8
Stay updated with financial knowledge 15 1.8
Total (times selected) 853 100.0

Note. Multiple responses permitted; total frequency (853) exceeds respondent count (191).

Goal-setting (20.5%) and early investment (19.8%) are the most frequently recommended
practices for beginners, followed by independence from crowd behavior (13.7%) and investment
consistency (12.4%). These preferences indicate that experienced investors in this sample attach

paramount importance to disciplined, goal-oriented, and autonomous financial behavior.

Table 4.4.4
Habits Believed to Support Successful Wealth Creation (Multiple Response)

Habit Frequency Percentage (%)

Avoiding emotional decisions 165 20.2
Taking calculated risks 160 19.6
Investing with clear goals 141 17.2
Regularly reviewing investments 130 15.9
Staying invested for the long term 92 11.2
Keeping aside money specifically for investing 49 6.0
Learning from mistakes and improving 49 6.0
Tracking financial news and trends 17 2.1
Avoiding high-interest debt 8 1.0
Rebalancing portfolio yearly 7 0.9
Total (times selected) 818 100.0

Note. Multiple responses permitted; total frequency (818) exceeds respondent count (191).
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Habits That Support Successful Wealth Creation
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Figure 4.4.4
Bar Chart Showing Habits Believed to Help in Successful Wealth Creation

Emotional discipline (20.2%), calculated risk-taking (19.6%), and goal-oriented investing
(17.2%) are identified as the most critical wealth-creation habits. Regular portfolio review
(15.9%) and long-term investment commitment (11.2%) also rank prominently. Portfolio
rebalancing—despite being a cornerstone of modern portfolio theory—is mentioned by only
0.9%, suggesting a significant knowledge gap in active portfolio management among

respondents.

4.5 Conclusion of Chapter 4

The data analysis reveals several important patterns. Most respondents actively invest, with
mutual funds, PPF, and fixed deposits as the most preferred instruments. The majority
demonstrate moderate risk tolerance and a long-term investment orientation. However, only 28%
engage in detailed financial planning, and most rely on informal advice networks rather than
professional guidance. The high Cronbach's Alpha (o = .827) confirms the reliability of the
attitudinal scale. Chi-square tests across all three hypothesized relationships failed to achieve
statistical significance at the a = .05 level, revealing a consistent pattern of knowledge-action
gaps: knowing, believing, or planning does not automatically translate into better outcomes or
more balanced investment behavior. These findings underscore the need for structured financial

education and professional support beyond awareness-building alone.
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CHAPTER 5: FINDINGS, SUGGESTIONS, AND CONCLUSION

5.1 Introduction

This chapter synthesizes the key findings of the study, organized by objective, followed by

evidence-based suggestions for practitioners, policymakers, and investors, and a concluding

statement of the study's overall contribution.

5.2 Findings

Objective 1: Investment Avenues, Planning Habits, Risk Tolerance, and Financial

Awareness

High investment participation: 95.5% of respondents are active investors, reflecting a
significant shift from traditional saving to active investing.

Preferred instruments: Mutual funds (30.4%), PPF (13.3%), and fixed deposits (11.8%)
are most popular, reflecting a preference for growth-oriented but relatively safe
products.

Moderate but occasional commitment: 61.8% invest only occasionally; 68.1% invest
10-25% of income. This indicates moderate financial commitment without systematic
discipline.

Risk tolerance and planning: 83.2% report moderate risk tolerance; 83% invest with a
long-term goal. However, only 28% plan carefully—72% plan only "somewhat."
Digital usage and informal advice: 71% use digital platforms; 51.8% rely on family or
friends for advice versus 35.1% who consult professionals.

Investment motivation: Financial freedom (35.4%) and long-term wealth building
(35.1%) are the primary drivers.

Objective 2: Investor Satisfaction and Attitudes Toward Strategic Investing

Overall satisfaction: 92.1% of respondents are satisfied with current returns; however,
chi-square analysis confirms that satisfaction is not significantly associated with strategy
possession—suggesting that perceived satisfaction may reflect low benchmarks or
favorable short-term market conditions rather than systematic planning.

Reliability confirmed: Cronbach's Alpha of 0.827 confirms strong internal consistency
of attitudinal items.

Intention—action gaps: Belief in strategic investing (Set 2) and risk awareness (Set 3) do
not translate into strategy possession or balanced portfolio behavior, respectively. This
reflects a structural gap between knowledge or belief and actionable financial behavior.

Objective 3: Recommendations for New and Beginner Investors

Goal-setting is paramount: 20.5% of experienced investors recommend setting clear
financial goals as the single most important advice for beginners.

Early and regular investing: Starting early (19.8%) and investing consistently (12.4%)
are the next most recommended practices.
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* Emotional discipline: Avoiding emotional decisions (20.2%) and taking calculated risks
(19.6%) are 1dentified as the habits most critical to wealth creation success.

5.3 Suggestions
* Promote goal-based financial planning: Financial institutions, advisors, and educational

platforms should provide structured tools, workshops, and personalized guidance to help
investors link investments to specific life goals.

» Develop regular and early investing habits: Encouraging SIP-based investing and
recurring deposits from an early age can establish the foundation for long-term wealth
accumulation.

* Enhance financial literacy and emotional discipline: Targeted workshops, webinars, and
digital learning resources can teach risk-return trade-offs, portfolio diversification, and
emotional control during market volatility.

» Encourage balanced portfolio construction: Investors should be guided to diversify
across asset classes—equity, debt, and gold—to spread risk and optimize growth
potential. This is especially critical given the finding that risk awareness alone does not
produce balanced investing.

» Facilitate access to professional advice: Affordable, unbiased advisory services—
including certified financial planners and robo-advisory tools—should be made
accessible, particularly to investors currently relying solely on informal networks.

» Bridge the intention—action gap: Behavioral nudges, automated investment reminders,
and personalized digital "investment journey" features (such as those possible on
platforms like SBI YONO) can help convert positive attitudes and knowledge into

disciplined action.

5.4 Conclusion of Chapter 5

This study provides a detailed analysis of how individual investors in Guwahati, Assam, approach
wealth creation through strategic investment opportunities. The research confirms that while a
large majority of respondents actively invest and prefer balanced products like mutual funds and
PPF, detailed goal-based planning remains deficient. Risk awareness and belief in strategic
investing, though widespread, do not automatically translate into balanced portfolio construction
or greater satisfaction—underlining the importance of behavioral nudges, structured education,
and professional advisory support.

Implementing the recommendations offered in this chapter can help transform passive awareness
into purposive, disciplined investment behavior, ultimately driving more sustainable wealth
creation and improved financial security for individual investors across income groups.
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CHAPTER 6: RESEARCHER'S INDIVIDUAL RECOMMENDATION

6.1 Researcher's Perspective

Based on the insights gained from analyzing responses, interacting with investors, and reflecting
on the behavioral patterns observed throughout this study, the researcher offers the following
personal recommendation to support new and beginner investors in their wealth creation journey.
The primary barrier to effective wealth creation is not a shortage of available investment
instruments, but rather a lack of structured planning, behavioral discipline, and consistent action.
Most respondents are familiar with instruments such as mutual funds, PPF, and fixed deposits,

yet do not deploy them strategically in relation to defined life goals.

The researcher strongly recommends that beginner investors be guided first to set explicit,
measurable financial goals—whether for retirement, home ownership, emergency reserves, or
education funding—before selecting any investment product. Once goals are defined, small and
regular contributions through SIPs or recurring deposits can be initiated, even from as little as

3100-3500 per month, leveraging the power of compounding over time.

Additionally, platforms like SBI YONO should be developed further to offer interactive,
personalized investment journey features—step-by-step onboarding, automated reminders, goal-
tracking dashboards, and beginner-friendly "investment walkthroughs"—that guide users based
on their age, income profile, and financial aspirations. Behavioral nudges delivered through
notifications or conversational interfaces can reinforce consistent investing behavior without

requiring users to become financial experts.

Ultimately, the key to wealth creation lies in financial awareness, emotional discipline, and
consistent action. Investors do not need to be experts or invest large sums—they need to begin,
stay regular, and remain calm during periods of market volatility. If this foundational mindset is
established early and supported by accessible, technology-enabled guidance, wealth creation

becomes a natural and lifelong process.
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